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        What can I say about 
Immersive AV? They absolutely 
crushed it!
Huge thanks from us and the 
client, we couldn’t have done it 
without you. We look forward to 
working with you again soon.

Passionate about connecting with their loyal 
fans, Candy Crush had ambitious plans for 
the grand finale of their All Stars contest. 

Live recording 10 contestants and six 
celebrities from remote locations brought a 
range of challenges—all of which we rose to.

430,000+
YouTube video views so far

Joe Youens
Producer, Unit 9 Films



THE 
CHALLENGE
When you take on the ambitious project of 
inviting six celebrities to cheer on 10 Candy 
Crush fanatics playing the popular game 
simultaneously in a virtual environment, for 
a big-budget digital advertising campaign—
you need an exceptional technical 
production team to ensure everything goes 
to plan. 

Working in partnership with Unit 9 Films, 
Immersive AV handled all technical 
production and systems integration for the 
live recording of the Candy Crush All Stars 
Grand Finale.



THE 
SOLUTION
The key element to the Candy Crush project 
was technical know-how. Whilst we provided 
a small amount of IT hardware to support 
the infrastructure, the main deliverable from 
Immersive AV was our experience of systems 
integration and live streaming.

We provided 11 streaming engineers at various 
venues around the UK, including celebrity 
and contestant houses, as well as the Unit 9 
HQ, where all the streams were mixed into a 
single production. A digital feed from each 
device and webcam was processed through 
a combination of platforms including VMix, 
Zoom and ChromeCast. 

Even though the production wasn’t broadcast 
live, it needed to be treated as such, so the 
interactions between all 16 participants was 
authentic.



IMPACT & 
RESULTS
With over 270 million active monthly players, 
it’s no surprise the impact of the Candy 
Crush All Stars campaign was massive.

The Candy Crush All Stars grand finale 
was published on YouTube and amassed 
over 300,000 views in just two weeks. A 
collection of highlight clips racked up an 
additional 230,000 views.

The footage was also used to create a 3 
minute digital advert which was used across 
social media platforms, directing traffic to 
the main Candy Crush site.

        The initial enquiry from 
Unit 9 Films was just for 
hardware support, but as 
we discussed the project 
in greater detail, it became 
clear they would benefit from 
an experienced technical 
production team. The project 
was very ambitious, but we 
pulled it off and had a lot of fun 
doing it!

Danny Pearce
Commercial Director



WHAT TO EXPECT FROM 
IMMERSIVE AV?

Immersive AV are part of the ITR family, widely known throughout the 
events industry as an AV & IT hardware supplier. But, we’re more than 
that—as the Candy Crush project demonstrates.

Immersive AV is ITR’s full-service technical production division, and 
we’re developing a reputation for exceeding expectations and making 
a tangible difference. From experiential retail for brands like Adidas 
and Huawei, to live streaming for Candy Crush and Xerox, the world’s 
leading brands trust Immersive AV to help them create meaningful 
experiences and maximise engagement.

 ⊲ Virtual experiences—bespoke 3D 
environments, with unparalleled 
interactivity.

 ⊲ Live streaming—from green screen to 
XR, our StudioX network will help you 
connect.

 ⊲ Technical production—interactive AV 
installations to enhance engagement.

 ⊲ AV rental—our parent company has 
every kind of AV & IT wizardry you’ll 
ever need.



immersiveav.com

       What Candy Crush achieved with this project is another 
wonderful example of how brands are adapting to the 
current situation, and using innovative ways of connecting 
to their audience. Our involvement was fascinating, because 
it only required a small amount of kit, but a lot of technical 
understanding. If you’re looking for innovative ways of 
connecting with your customers, myself and the team would 
love to hear from you.

Sharon Reynolds
CEO


