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        Immersive AV are a 
longstanding exhibitor at 
Event Tech Live. They always 
introduce our attendees to new, 
engaging technology which 
visitors enjoy experiencing and 
love to talk about. Their tic-tac-
toe game at ETL ‘21 is a prime 
example of their solutions—
interactive, cutting edge 
technology which encourages 
attendees to interact and 
engage with brands and 
exhibitors at events.

Exhibiting at an event always poses 
the question: “how do I stand out in the 
crowd and differentiate myself from my 
competitors?”

Event Tech Live 2021 was the first live 
event we’d exhibited at for two years—
we funnelled our passion and creativity 
to develop an interactive gamification 
installation which was the talk of the show 
floor and shared extensively on social 
media.

279
Game plays

Adam Parry
Co-founder, Event Tech Live



THE 
CHALLENGE
Event Tech Live introduces creative 
agencies and event organisers to the 
latest innovations in the world of event 
technology.

Keen to attract more visitors to our stand 
and capture their attention, we brainstormed 
ideas for an interactive gamification 
installation which would maximise our 
engagement with attendees.

Undaunted by the challenge ahead of 
us, we decided to go big and create an 
experience which people would be talking 
about a long time after the event finished.



THE 
SOLUTION
To achieve the maximum impact at Event Tech 
Live, we decided to create an Immersive AV 
themed, super-sized version of the popular game 
tic-tac-toe.

The installation combined custom digital content 
with high definition technology—brought together 
by our technical production expertise. Intricate 
project management was key to ensuring the 
seamless integration of digital and physical 
technologies and creating an installation which 
stopped people in their tracks. All creative and 
technical know-how were sourced from within our 
inhouse team—utilising all facets of knowledge 
and experience within Immersive AV.

Visitors played the game using two iPads, making 
their play on the tablet which was simultaneously 
displayed on the LED cube.

 

The 1.5x1.5M cube was constructed out of 
Unilumin 2.6mm LED, with a bespoke framework 
built by Immersive AV.

The LED content was driven by a combination 
of Pandora’s Box and Disguise media servers, 
coordinating game interactions from the iPads via 
a private wifi network.

As with all our digital solutions, an analytics 
package was built into the system, visualising 
real-time insights into usage and engagement.



IMPACT & 
RESULTS
Our LED cube was the stand out feature 
on the Event Tech Live showfloor, visible 
from all over the exhibition. We exceeded 
our event marketing objectives on every 
measurable metric! Our on-stand team met 
with dozens of Event Tech Live visitors 
who were as keen to discover how our 
technology could benefit them as we were 
to discuss their event technology needs.

The Immersive AV themed tic-tac-toe was a 
real conversation starter, which led to many 
discussions about how our gamification 
experiences could benefit brands in a 
variety of environments.

Our game was played 279 times over two 
days. Blue won 104 times, with 126 orange 
victories and 49 draws. The average game 
time was 15 seconds.

        Event Tech Live always 
brings out the best of what we 
do—with very few limitations 
and an abundance of passion 
and creativity. This gamification 
installation utilised the 
experience of our content 
developers, AV specialists and 
technical production experts to 
deliver a memorable experience 
for everyone who attended 
Event Tech Live. 

Leroy Murray
Creative Director, Immersive AV



Unleash the potential 
of interactive gamification
Gamification is a guaranteed tool to enhance visitor engagement. 
Everyone loves to have fun and be challenged. Custom games are as 
thrilling as they are appealing and can be customised to your brand 
and services. The scope of gamification presents us with a completely 
blank canvas. We can create whatever you need.

A perfect fit for live and virtual events, some gamification ideas include 
touchscreen games, VR games, gesture controlled games and phygital 
games, which combine physical actions with a digital experience. 

Our developers are proud to be gaming geeks, who are passionate 
about mind-blowing games which are as addictive as they are easy 
to play. We use industry-standard gaming software such as Unity and 
Unreal Engine to create life-like gaming experiences which guarantee 
your brand will be the talk of the show.

 ⊲ Phygital games: The harmonisation of 
physical and digital for playing custom 
games, using physical gestures to 
control a digital experience.

 ⊲ Online games: Digital games which are 
hosted online and can be played by a 
global audience.

 ⊲ Touchscreen games: The easiest and 
most addictive games to play, which 
never fail to impress!

 ⊲ Virtual Reality games: Transport your 
guests to another world, then let them 
play around. Our most futuristic and 
immersive gamification platform.



       Experience is key to evoking emotion and creating memories which influence 
people’s decision making. The custom games and gamification experiences we 
create are one of the most effective tools our clients use to enhance engagement 
with their audience. Put simply, games attract people and keep them there longer. 
Custom games are fun and functional—meaning users enjoy playing them whilst 
learning about your brand.

The scope of gamification is virtually limitless and can be tailored to fit your brand 
like a glove. Our team would be delighted to discuss our solutions and show you 
further examples of our custom games. Please email enquiries@immersiveav.com 
or call 01952 953 500.

Sharon Reynolds
CEO


